Cedar Landsman Clare Fox

Program Directors,
Community Market Conversions

Los Angeles, CA
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Andy Toy

Candidate, Philadelphia City Council At-Large

Former Director,
Enterprise Center Retail Resource Network

Philadelphia, PA
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Your Cérner Store, Healthier
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Question:

How do you define a successful corner store
conversion?




Question:

What kinds of support do corner store

owners need to shift their business model to
offering healthier choices?




Question:

What do healthy corner store advocates

need to know about the field of economic
development?




Question:

What advice do you have for advocates

wanting to engage economic development
practitioners in healthy corner store work?




Question:

How does healthy corner store work fit within
redevelopment’s mission?




Questions?
Please type your comments and questions into the chat box.
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Additional resources and information are
always available at: phlpnet.org
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