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Spoons Full of Sugar:
How the Beverage Industry

\ Markets Sugary Drinks to Youth
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About this Presentation

Purpose:
« Give an overview of sugary drink marketing practices
that target youth
» Provide presentation materials that public health
advocates can use in their own work

How to use:

« Public health advocates are welcome to incorporate
any of the following slides into their own presentations

* The notes section of each slide contains background
information and analysis where necessary

« Full citations are listed at the end of the presentation

* Please give ChangelLab Solutions credit for slides
and analysis if you use any of these slides

« Background: Sugary
drinks and youth

* Youth-directed marketing
practices

« Targeting African
American and Latino
youth

« Tangible solutions to
targeted marketing

BACKGROUND:
SUGARY DRINKS AND YOUTH
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WHAT IS A SUGARY DRINK?
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Teens and 12-0z Sugary Drinks
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Daily Calories from Sugary Drinks
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“Because of the increasing
rates of obesity, unhealthy
eating habits and physical
inactivity, we may see the first
generation that will be less
healthy and have a shorter
life expectancy than their
parents.”
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Former Surgeon General
Richard Carmona

HEALTH CONSEQUENCES OF
SUGARY DRINKS

YOUTH-DIRECTED
MARKETING PRACTICES



"There is no reason to give a child a soda or
sugar-sweetened drink. Teens drink these
beverages because they taste good, give an
energy boost and they feel cool drinking
them. The powerful influence of marketing
and the targeting of young people cannot
beignored here."

Samantha Heller,
Clinical Nutrition Coordinator
at the Center for Cancer Care, Griffin Hospital
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Each Year, the Beverage Industry
Spends:

$516 millionon
youth-directed marketing
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Types of Beverage Marketing
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Rapid Growth in New Media
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Winning at summer
could be as easy as
#CokeGrabSummerSweeps

[Lennn none I8

Digital Marketing

Mobile Media and Social Media

Marketing

Pepsi™ & -2 Follow

.@KatyPerry’s #SummerBeats
performance is about to #livestream.
Watch #KatyPerryNOW: pepsi.com
/KatyPerry

“Reply 3 Retweet K Favorte ses More
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Celebrity

Endorsements

pepsi.
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How do Companies Target African

American Youth?

#SPRI TESLAM » Feature African American
spokespeople
TARGETING . Sponsor:
AFRICAN AMERICAN AND - Basketball and streetball

events
- Hip-hop music tours
- Black History Month essay
contests
« Launch culturally specific
campaigns
» Target African American moms

LATINO YOUTH

How do Companies

Targeted Television Advertising

Target Latino Youth?

+ Every day, African
American children see 81
percent more ads for
sugary drinks and energy
drinks on television than
white children

+ Every day, African
American teens see 90
percent more ads for
sugary drinks and energy
drinks on television than
white children

Sponsor community soccer
events

Latino celebrities

Latin pop music

Spanish language
Bicultural themes that play
on the mix of cultures and
language

* Provide Spanish-language
book covers to “Hispanic-
designated” elementary
schools
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African American and Latino
Communities Are Flooded

with Advertisements

* Low-income Latino neighborhoods
have

than high-income White
neighborhoods
* Low-income African American
neighborhoods

than high-
income White neighborhoods
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In celebration of the 2014 FIFA WORL (8"
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Why do Companies Target
African American and
Latino Youth?

TANGIBLE SOLUTIONS
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Celebrity Marketing

DRINK

\WIATER

Example:

The Drink Water campaign was founded by professional snowboarders
and encourages youth to drink water, rather than sugary drinks.
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Incentivize Change

Dealthy
MENU ITEMS

MUTERS

ME

Tangible Solutions 3

Policy Solutions

c gl o6 sou! nplan

Maine’s Law Banning Food Ads ’
in Schools

Understanding the Law

Tangible Solutions 35
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For more information, visit:
www.changelabsolutions.org

ChangelLabSolutions




ChangelLab Solutions

~
SUGAR-SWEETENED
BEVERAGES
-

BREAKING DOWN THE CHAIN:
AGUIDE TO THE
SOFT DRINK INDUSTRY

RESOURCES

Digital Food Marketing
to Children and Adolescents

6/3/2014

SOURCES & ATTRIBUTIONS

10


http://www.aacorn.org/uploads/files/AACORNSSBBrief2011.pdf
http://www.heart.org/HEARTORG/GettingHealthy/WeightManagement/Obesity/Overweight-in-Children_UCM_304054_Article.jsp
http://www.heart.org/HEARTORG/GettingHealthy/WeightManagement/Obesity/Overweight-in-Children_UCM_304054_Article.jsp
http://www.heart.org/HEARTORG/GettingHealthy/WeightManagement/Obesity/Overweight-in-Children_UCM_304054_Article.jsp
http://www.heart.org/HEARTORG/GettingHealthy/WeightManagement/Obesity/Overweight-in-Children_UCM_304054_Article.jsp
http://www.heart.org/HEARTORG/GettingHealthy/WeightManagement/Obesity/Overweight-in-Children_UCM_304054_Article.jsp
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.forbes.com/sites/nadiaarumugam/2013/01/20/white-house-removes-petition-demanding-pepsi-spokesperson-beyonce-ousted-from-inauguration-lineup/
http://www.publichealthadvocacy.org/_PDFs/stillbubblingover/PolicyBrief.pdf
http://archpedi.jamanetwork.com/article.aspx?articleid=352051
http://www.ncbi.nlm.nih.gov/pubmed/21249401
http://www.cdc.gov/mmwr/preview/mmwrhtml/mm6023a2.htm?s_cid=mm6023a2_w
https://www.cspinet.org/new/201212181.html
http://changelabsolutions.org/publications/breaking-down-chain
http://changelabsolutions.org/publications/breaking-down-chain
http://changelabsolutions.org/publications/breaking-down-chain
http://changelabsolutions.org/publications/breaking-down-chain
http://changelabsolutions.org/publications/breaking-down-chain
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
http://www.ftc.gov/reports/review-food-marketing-children-adolescents-follow-report
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
https://salud-america.org/sites/salud-america/files/Healthier-Marketing-Research-Review.pdf
http://www.sugarydrinkfacts.org/
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://www.huffingtonpost.com/michael-f-jacobson/healthy-living-news_b_4652136.html
http://circ.ahajournals.org/content/120/11/1011
http://ajcn.nutrition.org/content/72/4/929.full.pdf+html
http://www.ncbi.nlm.nih.gov/pubmed/15644832
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.rwjf.org/en/research-publications/find-rwjf-research/2013/05/food-marketing-to-children-on-u-s--spanish-language-television.html
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://www.pewinternet.org/2013/03/13/teens-and-technology-2013/
http://ajcn.nutrition.org/content/84/2/274.short
http://pediatrics.aappublications.org/content/112/3/e184.full.pdf+html
http://www.jacn.org/content/24/1/65.full.pdf
http://www.cdc.gov/nchs/data/databriefs/db71.htm
http://www.nature.com/ijo/journal/v30/n3s/pdf/0803489a.pdf
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC3674770/
http://www.princeton.edu/futureofchildren/publications/docs/18_01_02.pdf
http://intl-jdr.sagepub.com/content/85/3/262.full
http://intl-jdr.sagepub.com/content/85/3/262.full
http://intl-jdr.sagepub.com/content/85/3/262.full
http://www.fns.usda.gov/sites/default/files/LWPproprulesummary.pdf
http://ajph.aphapublications.org/doi/abs/10.2105/AJPH.2005.083782
http://pediatrics.aappublications.org/content/121/6/e1604.short
http://onlinelibrary.wiley.com/doi/10.1038/oby.2006.230/full
http://journals.cambridge.org/action/displayAbstract?fromPage=online&aid=8093645

