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AGENDA

1. How can | create a Rural Food Retail
Strategy?

2. How is one community in rural Ohio
pioneering innovative approaches to
food access?

3.Where do | go to find funding?

March 18: Healthy Food Retail 101:
Strategies for Changing the
Food Retail Environment

April 22:  Soup to Nuts: Designing a Healthy
Food Retail Program

May 20: Going for Green: Finding Federal
Funding

Sept. 23: Healthy Food Retail in Rural
Communities

Oct. 21: Addressing the Distribution
Challenge
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Nov. 18: Policy Options for Healthy Food Retail
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Food Access
| Low Food Access

I High Food Access

From: wwi h les d-poverty, poverty-food-access-and-public-health-outcomes

Talk to us!

What’s the food access challenge
facing your community?

Crafting a rural food

retail strategy:
What can government do
for you?

Presented by
Christine Fry, MPP
Program Director




Create policy

M-

« Establish rules
« Streamline/improve rules
« Express support for idea
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1.

2.
3.

Implement a program

Crafting Your Rural
Grocery Strategy

What does your retail environment
look like?

What is your goal?
How do you accomplish that goal?

No retail?
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Enough retail?

Crafting Your Rural
Grocery Strategy

1. Whatdoes your retail environment
look like?

2. Whatis your goal?
3. Howdo you accomplish that goal?




Retail environment?

No food retail

Retail environment?

No food retail

Retail environment?

No food retail

Build it

Build it




Retail environment?

No food retail Build it

—p FiX it

——p Support it

Retail environment?

No food retail Build it

Fix it
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Support it

Crafting Your Rural
Grocery Strategy

1. Whatdoes your retail environment
look like?

2. Whatis your goal?
3. Howdo you accomplish that goal?




Roles of Government
in Grocery Access

Create a policy

Provide funding

Implement a program
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Block Vision.

12A4. Consideration and possible action on a resolution amending the 2030
Hutto Strategic Guide and revising the City's Vision and Mission
Statements.

ZAS. Consideration and possible action on a resolution of support for the
location of a grocery store within the City of Hutto.

12A6. Consideration and
participation in the

City Manager ocoor. CitiZens asked to support grocery store

= City adopts resolution, courts potential grocers with statistics, surveys
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How do we build it?

12A4. Consideration and possible action on a resolution amending the 2030
Hutto Strategic Guide and revising the City's Vision and Mission
Statements.

25. Consideration and possible action on a resolution of support for the
location of a grocery store within the City of Hutto.

12A6. Consideration and
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Policy: Local resolution supporting efforts to
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How do we fix it?

How do we fix it?

Program: Work with stores to
products.

How do we support it?




How do we support it?

Funding: Purchasing food with/from local
grocers.

Learn how to
attract grocery
stores in
underserved
ETCET

’,, ChangeLabSolutions

Learn about
healthy food
retailer
certification
programs!
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Incentives for Change Providing Fresh Produce in
Rewarding Healthy Improvements to Small Food Stores Small Food Stores
Dstrinution Chalenges & Soutions for Heslty Food Retai
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www.changelabsolutions.org

Christine Fry
510-302-3302
cfry@changelabsolutions.org

= e .

=

=Y

%

i B

£ ChangeLabSolutions

=\
——

Questions?




Rural Food Access
in Action!

c ChangelL: bSqutiqns

Working Togetner to Revitalize Appalachian Ohio

*Rural Action

Working Together to Revitalize Appalachian Ohio

Rural Action’s mission is to foster social, economic, and
environmental justice in Appalachian Ohio through asset-based
development. For more information visit www.ruralaction.org.
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(Above) A busy community potluck at the Chesterhill Produce
Auction.

Population by County
at or below 200% Federal Poverty Level 2011

atgrbelow 200% Federal Ponery v 2012
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Finding funding for
rural food retail:

What can government do
for you?

Presented by

’ Rio Holaday, MPH




Webinar Recording
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Going for Green:

Getting Federal Funding

I i ChangeLabSolutions

May 20, 2014

Specialty Crop Block Grants

USDA Rural Development Funding
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w delivering fresh fruits and vegetables to your block
SELLS

H1s STORE |

THEALTHY SNACKS:
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Chapman Middie School ool
2600 Ave
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We need a
grocery store!




Creative Funding Ideas
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What if we use

incentives to
attract one?

We need a
grocery store!
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Resources

Green for Greens

Going for Green:

Getting Federal Funding

) Way 20,2014
ChangeLabSolutions

Questions?

2014 NPLAN Retail Webinar Series

March 18: Healthy Food Retail 101:
Strategies for Changing the
Food Retail Environment

April 22:  Soup to Nuts: Designing a Healthy
Food Retail Program

May 20: Going for Green: Finding Federal
Funding

Sept. 23: Healthy Food Retail in Rural
Communities
\ Oct. 21: Addressing the Distribution
| Challenge
Nov. 18: Policy Options for Healthy Food Retail




DISCLAIMER

The information provided in this discussion is for informational
purposes only, and does not constitute legal advice.
ChangelLab Solutions does not enter into attorney-client
relationships.

ChangelLab Solutions is a non-partisan, nonprofit organization
that educates and informs the public through objective, non-
partisan analysis, study, and/or research. The primary purpose
of this discussion is to address legal and/or policy options to
improve public health. There is no intent to reflect a view on
specific legislation.

© 2014 ChangelLab Solutions

Changelabsolutions.org
info@changelabsolutions.org

Follow us on Twitter!
@ChangelLabWorks

\ ChangelLab




