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Hall of Frames
Tobacco Disparities Framing Project Recommendations in Action

Tobacco prevention and control professionals have used the power of shared framing for decades. The movement is 
proof that when voices across a social sector use a common language, they concentrate their influence in ways that 
shift mindsets and change policies and practices.

Since 2017, when the Tobacco Disparities Framing Project began to share our findings, we have seen many organizations 

make use of our evidence-based recommendations in their communications. We have collected a handful of examples here 

and pointed some of the the framing moves within them, with the hope that these will prove useful to your own thinking and 

communications.



California 
Tobacco Control 
Program

The We Are Not Profit 
campaign aims to build 
understanding of the 
harmful role of menthol 
cigarettes harmful effects 
of menthol cigarettes 
in Black communities. 
This ad makes the 
story about much 
more than prevalence 
of use by explaining 
how the tobacco 
industry saturates Black 
neighborhoods with 
targeted advertising 
and pointing out the 
distinctive effects of 
menthol flavoring.
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https://www.youtube.com/watch?v=w9xfe66SaNY
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Group letter to 
Secretary of 
Health and Human 
Services

With support from 
Campaign for Tobacco 
Free Kids, 10 major 
Black organizations 
co-authored a letter to 
Secretary Xavier Becerra 
calling for the FDA 
to restrict the sale of 
menthol cigarettes. “We 
all should recognize this 
as a social justice issue.” 
You can read the full 
letter at: https://www.
tobaccofreekids.org/
assets/content/what_we_
do/federal_issues/fda/
regulatory/2021_04_14-
aagroup-letter-
becerramenthol.pdf
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Smoke-Free 
Truckee Meadows

The Nevada Tobacco 
Prevention Coalition is 
leading an effort to make 
sure that workers at 
casinos, bars, and other 
nightlife establishments 
in Truckee Meadows 
(Reno) are protected 
from secondhand smoke. 
In their campaign 
website, they lead 
with a call for fairness 
and point out the 
injustice in exposing 
low-wage workers 
to harmful air while 
upper management is 
protected.
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National  
LGBT+ Cancer 
Network

This social media ad–
part of the Out Proud 
Free campaign - seeks to 
mobilize LGBT+ support 
for policies that restrict 
the sale of flavored 
tobacco products. It 
emphasizes collective 
solutions and expands 
the public’s mental 
model of tobacco to 
include e-cigarettes.
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https://www.youtube.com/watch?v=D_vg94gyh6M
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Nebraska 
Department of 
Health and Human 
Services

This explainer video 
seeks to build public 
understanding of how 
tobacco marketers 
work to keep their 
products cheap and 
visible at stores. 
Some of the framing 
recommendations on 
display here include 
giving contemporary 
examples of tobacco 
industry practices and 
expanding the public’s 
mental model of tobacco 
to include many types of 
products.
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https://www.youtube.com/watch?v=9qa-URKfQsY&t=1s
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For more information about framing tobacco as a health equity issue, visit https://www.changelabsolutions.org/product/

framing-tobacco-disparities
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